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What started as an idea to simplify
the registration process of a local youth
soccer league is now a growing Internet
company led by Queensbury's Anthony
Brumno.

SportsSignup, based in Saratoga
Springs, processes player - registrations
and manages schedules and rosters for
more than 1,000 youth sports organiza-
tions in the United States and Canada,
Mr. Bruno said.

“We are doing 2,000 registrations a
day, but on some days we do up to 4,000
a day,” he told The Chronicle. Mr. Bruno
said the company is paid an average of
about $2.50 per registration.

“We just did registra-

Glens Falls Soccer Club, said her organi-
zation has been using SportsSignup for
ahout three years,

"It was very easy to set up, and I was
able to integrate uniform ordering from
the start,” she said. “The Web site has
evolved to allow me as a registrar more
access to information so I can run re-
ports on the people who register.

“I especially like that I can compose an
e-mnail and send it to all or part of regis-
trants within our club.” _

Ms. Lenon said, “In
many ways, it has
simplified the regisira-
tion process. From the
parent/player point of
view, once an account
has been set up, it is
Jjust a few clicks of the
mouse to register for
another session.

Rita Hawkins of the
Adirondack Girls' La-
crosse League said
: her organization has
been using SpertsSignup for three years,
and “The system is very user-friendly.
They have thought of everything. We can
e-mail teams, give coaches administra-
- tive duties and the ability

Anthony Bruno

tions for the Troy Turkey
Trot, and we just got the

“We are doing 2,000

to communicate with their
individual teams.
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said. “Revenue is up

Kevin . Crossman, a

55% from 2008 to 2009,

and revenue in the fourth quarter of 2009
was up 70% over the same period in the
previous year.

“There were four people working for
the company when I came on board in
the summer of 2007, and now. we have 12
employees, and will have i4 by the end
of 2010. In fact, we just hired Christina
Peirce from Queensbury as an account
manager.”

Mr, Brune, a fermer Silicon Valley exec-
utive with international mining company
Novariant, said SportsSignup also con-
ducts background. checks, helps coordi-
nate fundraising activities and facilitates
communicationn among league adminis-
frafors, coaches, parents and athletes.

“When families sign up their child, we
facilitate the credit-card payments and
then they are in the system,” he said.
“The beauty of SpertsSignup is the right
folks, the people who run these leagues,
contirol all the information.”

Emylyn Lenon, registrar of the South

Glens Falls High Schoot
teacher and triathlon coach, said he just
began working with SportsSignup and
their staff has been “extremely helpful
in teaching me how to pavigate through
their site and create our registration for
the T3 Duathlon Series this May at Avia-

" tion Mall."

Mr. Crossman said, “After doing my
research, I found that SportsSignup is
competitive with other companies, so the
final decision came down to supporting a
local company and having good rates...
have had experience through Active.com
land] though the experience has been
good, the additional fees add up.”

Mr. Bruno said his wife, Maura Huntz,
spent summers as a child on Lake Sun-
nyside, and her parents, Bob and Gail
Huntz, still live in Queensbury.

“I was traveling about 200,000 miles a
year in my last job, so this job has taken
some time to adjust to,” he said. “But I'm
able to work from our home in Queens-
bury a little bit, and I just took my kids

skiing at West Mountain.”

As for the future of SportsSignup, Mr.
Bruno said, “It's early in the market, but
we are data-base driven, and we offer dif-
feremt service sets than our competitors.
We also have 98% customer retention.
Anyone can bail out at any time, but they

dorr't.

“We have invested in customer service
and automation; and there are 35 to 45-
million kids playing organized sports
right now. It's a growing market.”

Info: www.sportssignup.com.



